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FOREWORD
Dear Reader,

You, alike all of us, access this reading after an extremely un-
usual test rarely encountered by humankind: amongst an un-
ravelling battle against an invisible and deadly virus! Amidst a 
fight to save lives, our lives, our relatives, friends, neighbours, 
comrades, colleagues, community ... And this struggle for 
winning is waged by simple means - social distancing and 
the use of masks - and by sophisticated means - current-
ly the vaccine, and perhaps in anticipation of the appropriate 
medicine.

We all demonstrated the love for our lives! We allied to face 
the invisible enemy, just as we came together to face other 
visible dangers in protecting the environment, climate change, 
natural values, our ecosystem of coexistence. It represents a 
responsibility to all of us, all coexistent of different generations, 
and today in the name of the new generation, to inherit pris-
tine living opportunities, not only to focus on the commercial 
aspects of our activity, but to sustain our activity to be green, 
defend our values for the present in order to anticipate a better 
future.

During this endeavouring and challenging times, we were able 
to demonstrate supreme human values throughout 2020. 
The year 2020 put us all to the test. We demonstrated that 
we could cope with challenges, by never ceasing what rep-
resents relevance in supporting each other, by being close to 
the needs of people. The going concern of the banking activity 
never interrupted in any way. It furthermore figured out new 
solutions and developed ways to get closer to its clients, and 
most of all, closer to people.

This edition of “Corporate Social Responsibility 2020” pro-
vides information on which sectors banks allocated over ALL 
77 billion of loans, elaborating on the selected sustainable 
development goals, the number of activities undertaken, how 
close they are to communities, and which community project 
were contributed over ALL 280 million ... A whole year, full of 

efforts and sacrifices, reflected on these pages of this AAB 
Annual Publication. Proud of what we do, of our contribution 
and the goals we aim for. Over 6,500 employees, of which 
73 percent are women, who represent 72 percent of the 
leading positions in the banking industry, make them feel 
indispensable in the daily economic and social life of our 
society. 

After a particular year, here comes a special edition. Read it 
page by page and dive into it! We want You to be the focus!
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GOAL #1  No Poverty

COMMON VALUES OPPORTUNITIES

Provide innovations to develop new financial products, credit assessment methodologies, operating models 
and distribution channels (including mobile banking) to anticipate financial inclusion, including banking adults 
currently lacking a bank account and micro-insurance to increase social protection. 

Ensure that all men and women, particularly the poor and the vulnerable, have equal rights to economic re-
sources, as well as access to basic services, ownership, and control over land and other forms of property, 
inheritance, natural resources, appropriate new technology, and financial services including micro-finance.

Eradication of all forms of poverty all over the world.

Over 356,000 new bank account opened for businesses and individ-
uals during 2020.

About ALL 7.5 million invested in new products aiming to improve financial 
inclusion.

About ALL 7 million contributed by banks in support of institutions and the 
community.
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LEADING BY EXAMPLE

CORPORATE SOCIAL RESPONSIBILITY

FIBank Albania launched the new FIBank Mobile app, representing a banking service which enables 
remote financial transactions by using a mobile device, such as smart phones or tablets. 

Intesa Sanpaolo Bank Albania
• Published an edition dedicated to all the bank employees entitled “Rules on diversity for sexual ori-
entation and identity”. 
• The Board of Directions adopted the Principles of Diversity and Inclusion.

OTP Bank Albania, following the deadly earthquake of November 26, 2019, engaged to support people 
in need in locations affected by the tragedy.  The bank employees and the majority of their clients respond-
ed to the call to raise aids. The Bank, after making a thorough assessment of the situation and opportuni-
ties ahead, decided to support the households in Manza with the construction of seven dormitories, where 
about 30 persons were accommodated. This initiative was joined by famous actors, who supported the 
process of the dormitory’s construction.

Tirana Bank
• Provided support in furnishing an apartment in Golem, Kavaja.
• Supported the reconstruction of a house to a family in need in the city of Saranda.

Eradication of all forms of poverty all over the world.
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20 End hunger, achieve food security and improved nutrition and 

promote sustainable agriculture.

GOAL #2  Zero Hunger

COMMON VALUES OPPORTUNITIES

Cooperation with the Government and financial institutions to increase funding for sustainable agriculture.

Collaboration with other companies, the Government and civil society organisations, to identify new sustain-
able and inclusive opportunities for businesses (for instance seed financing and micro-nutrition innovation). 

Ensure access by all people, especially the poor and people in vulnerable situations, including infants, to safe, 
nutritious and sufficient food all year around.

Financing of agri-businesses: 793 new loans granted, accounting to ALL 

3.2 billion. Outstanding amount by the end of 2020:  ALL 5.2 billion.

Banks entered into a cooperation agreement with the government and finan-
cial institutions to increase funding to a sustainable agriculture accounting to 

ALL 5 billion. 

About ALL 6.5 million contributed by banks in support of institutions and 
the community.
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20End hunger, achieve food security and improved nutrition and 

promote sustainable agriculture.

LEADING BY EXAMPLE

Raiffeisen Bank and the European Bank for Reconstruction and Development (EBRD) signed an agree-
ment to support the Agri sector. Raiffeisen Bank provided short-term loans and investments to finance the 
said sector.

OTP Bank Albania and Union Bank entered into an agreement with RCGF (Rural Credit Guarantee Foun-
dation) for financing loans in the Agri sector.

Credins Bank 
• Participated in the “Enjoy local products of Tirana” Fair. Thanks to the mobile bank, all clients in this 

sector were welcomed to be informed on the support and cooperation that the bank provides for the 
Agri loan, up to ALL 3 million, as well as on many other related advantages. 

• In cooperation with the Innovation Investment Fund, Credins Bank supported the organization of 
“Agri-Tourism: Primary Investment Sector” event. 

OTP Bank Albania, on October 23-25, 2020, participated in the “Tirana Agri 100” Fair, organized at 
“Skanderbeg Square” by the Municipality of Tirana and Tirana Chamber of Commerce and Industry, as a 
general sponsor to the entire event. OTP Bank Albania chose to participate at the “Tirana Agri 100” fair to 
be closer to farmers and rural entrepreneurs, by providing banking consulting, financial inclusion opportu-
nities and raising public awareness of its products and services to different stakeholders. 

ProCredit Bank introduced a new service viable through online channels. A visit to its website will enable 
clients to apply for several banking services, including an account opening. Furthermore, a mobile banking 
upgrade was launched during 2020, providing more flexible solutions dedicated to Retail Clients, enabling 
them to benefit from the advantages of saving time and money.
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CORPORATE SOCIAL RESPONSIBILITY 

Alpha Bank Albania supported 100 families financially affected by the COVID-19 pandemic. In coopera-
tion with the Albanian Red Cross, 100 food packages and sanitary items were donated.  

American Bank of Investments 
• During the April-July period, in line with the endeavours to enhance resilience and facilitate the con-

sequences of the COVID-19 pandemic, the Bank provided support to the marginalised groups and 
communities in need. The Bank responded to the call of the Albanian Red Cross in the Municipality of 
Kamza, Municipality of Selenica, Kota and Armen Administrative Units and furthermore provided sup-
port to The Association for Pensioners Integration, donating more than 700 food packages for Albanian 
families in need and lonely elderly people in extreme poverty conditions in the cities of Tirana, Vora, 
Kamza and Paskuqan. 

• Donated 3.2 tons of food products for Albanian families in need. Such distribution was effected in co-
operation with various organizations i.e. Albanian Red Cross, Down Syndrome Albania; partner orga-
nizations of Food Bank Albania; Social Centres of the Municipality Tirana, Caritas Albania and the OAZ 
Centre.

• On the eve of the end-of-year celebrations, ABI Bank collaborated with the Association “Jo gjakmarrjes, 
Po Jetës” (No to blood feud, Yes to Life), by donating food packages for dozens of families in vulnerable 
economic conditions, as well as clothing for children of these families.

Credins Bank 
• Supported the Red Cross, Tirana by donating several food packages to families in need during the 

pandemic period. 
• Supported “SOS, Children’s villages” by covering expenses for 2 children.
• Distributed food products for 150 families in need in cooperation with several organizations. 

OTP Bank Albania
• Contributed to the distribution of food aid to children with disabilities. On July 3, 2020, 100 food pack-

ages were delivered at “Avni Rustemi” school campus for 100 families with children with different needs. 
• During August, food aid was delivered in support of some disadvantaged families in vulnerable eco-

nomic conditions, where one of the parents had passed away and their minor children have the orphan 
status. 

• A small help, with great love! Kindness warms up every home! The Bank contributed to the delivery of 
some food packages for some of the families in need in all the cities where it extends its branch pres-
ence. In support of the families affected by the COVID-19 pandemic and communities in need, the Bank 
donated food packages on the occasion of the end-of-year celebrations.

Raiffeisen Bank
• 350 food packages were distributed in support of the elderly people living alone or in disadvantaged 

economic situations, including the valuable contribution by the bank staff.
• At the end of the year, the Bank supported the “Yellow Elves Team” initiative, by donating food and 

clothing to 10 families in need in the cities of Elbasan, Shkodra, Kruja and Lushnje.

Tirana Bank 
• Supported the Municipality of Kamza, by donating food packages to people in need affected by the 

Covid-19 pandemic.
• Cooperated with the Red Cross and enabled the purchase of school packages and items for children 

of families in vulnerable financial situation.

End hunger, achieve food security and improved nutrition and 
promote sustainable agriculture.
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20Ensure healthy lives and promote well-being for all at all ages. 

GOAL #3  Good health and well-being

COMMON VALUES OPPORTUNITIES

Insure and/or raise funds for investments in health institutions.

Consider providing policies which use mobile money services to efficiently transfer funds to cover the ancillary 
costs associated with accessing Government-provided health care. 

Establish partnerships with mobile phone providers and community organizations to support health promoting 
activities, reducing the number of outstanding loans and insurance claims arising from health issues cases. 

Support healthy employees, families, communities and nations by providing healthy and safe work environ-
ments.

About ALL 8.7 million 
in support of bank em-
ployees affected by the 
earthquake and the pan-
demic. 

Investments to the healthcare institutions: 43 new loans granted in 2020, 

accounting to ALL 800 million.

Outstanding amount by the end of 2020: ALL 2.75 billion.

Over ALL 40 million in 
support of employees 
and their families in pri-
vate health insurance.

About ALL 47.2 
million contributed by 
banks in support of in-
stitutions and the com-
munity.
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20 Ensure healthy lives and promote well-being for all at all ages. 

COVID-19 PANDEMIC

Banks in support of employees, families and clients by providing healthy and safe working en-
vironments.
In response to the emerging unprecedented situation, all banks undertook immediate actions to ensure 
the uninterrupted going concern of banking services and protection of the health of their clients and em-
ployees.

Following the protocol of measures adopted by the competent authorities, banks undertook several ac-
tions, such as: drafting of an action protocol for suspected cases with COVID-19, work from home for the 
majority of employees, the digital thermometer available at each entrance of the bank premises, periodic 
disinfection of all work premises, provision of gloves and masks to all employees, instalment of plastic 
guards on the counters of bank branches, placement of informative posters on the bank premises, weekly 
communications to employees on the pandemic news, etc.

To avoid unnecessary branch visits as part of preventive measures, banks made several digital platforms 
available to their clients, which enabled bank transactions, transfers, or any other necessary payments be 
made from home, by cutting out commissions for online transactions. At the same time, the use of debit 
and credit cards enabled contactless purchasing, therefore restricting the use of coins and banknotes. 

In line with the implementation of measures undertaken by the Government for the situation, the Albanian 
Association of Banks, in cooperation with the Ministry of Finance and Economy (MFE) instances, collabo-
rated for the delivery of pensions for those pensioners who could not make cash withdrawals at the bank.
Banka Kombëtare Tregtare (BKT), Credins Bank, FIBank Albania, OTP Bank Albania and Union Bank en-
abled the home delivery of elderly persons’ pensions, who could not go to the bank.

In support of employees and their families in private health insurance  
Banks collaborated with well-known private insurance companies to provide their employees with health 
insurance and annual benefit packages. Health insurance packages or cards with preferential terms were 
also made available to staff members as per their choice.
Moreover, during 2020, some banks’ employees also benefited from the performance of COVID tests as 
well as full payment for the quarantine period, in case of staff affected by COVID.
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20Ensure healthy lives and promote well-being for all at all ages. 

CORPORATE SOCIAL RESPONSIBILITY 

American Bank of Investments
• On April 24, the Bank donated three respiratory devices for intensive care, therefore aiding the health-

care system to increase capacities to cope with the situation emerging from the COVID-19 pandemic. 
• Supported the healthcare personnel of the Regional Hospital of Durrës and the Healthcare Centre No. 

4 with protective items and wear. 
• An electro-surgical device for the Vascular Surgery Service was donated to QSUT.
• Supported the “TISS” centre in Tirana (Centre for Psycho-Social Services and Treatment) focused on 

children aged 1-12 years. The project aimed to strengthen therapeutic services through a series of di-
dactic and electronic materials, deemed as important mechanisms for obtaining positive results in the 
psychological development of children.

• For the fourth consecutive year, the Bank supported the YWCA Albania campaign under the motto 
“The pink ribbon reminds me”, to raise awareness of the general public on the early detection of breast 
cancer. The novelty of the campaign for this year was the lobbying for the opening of the Centre for 
Psycho-Social Support for diagnosed women and their families. On October 23, as a platinum sponsor, 
ABI  Bank joined the symbolic parade organized in the city of Elbasan.

Banka Kombëtare Tregtare 
• Supported the “Xhafer Kongoli” Hospital in Elbasan by donating an auto-refractometer for the ophthal-

mologic service at the Hospital Centre, aiming to improve the medical infrastructure and service.
• In the framework of the awareness raising campaign to prevent the spread of COVID-19, the Bank 

supported the Albania-Turkey Chamber of Commerce and Industry (ATTSO).

Credins Bank 
• Supported the Regional Hospital of Shkodra by purchasing hospital equipment for the hospital premis-

es, aiming to improve the service delivery.
• Supported the “Shefqet Ndroqi” hospital, by donating 2 Echo Portable hospital devices.
• On the eve of the start of the new school year 2020-2021, the Bank donated masks and disinfectants to 

some of the schools in Tirana, trusting the values of education and culture to be a valuable contribution 
to the benefit of the community.

• Supported the Vlora Healthcare Service Operator, by covering the costs for the purchase of disinfec-
tants, masks and gloves for the healthcare staff of this institution.
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20 Ensure healthy lives and promote well-being for all at all ages. 

• To improve the institution’s infrastructure and ensure a healthy working environment for better services 
provided to the community, the Bank supported: the Elbasan Healthcare Service Operator, I.E.V.P 
Durrës, A.SH.K Fier Local Directorate; Tirana Healthcare Service Operator, the Prisons Hospital Centre, 
the Berat Regional Hospital.

FIBank Albania 
• October represents the Breast Cancer Awareness Raising month and, on a yearly basis, the Bank plays 

an important role in raising awareness and providing support for the fight against cancer in Albania. 
• Joined Down Syndrome Albania’s humanitarian campaign to facilitate the impact of the pandemic, by 

donating food packages to 60 families in need in the Mati region, covering the villages of German, Suat, 
Komsi, Burgajet, Derjan, Shulbater, as well as the town of Burrel.

•The Bank personalized the end-of-year greeting cards in support of the “Mother and Child Hospital” 
Foundation and its cause to help new-borns and young families in need.

Intesa Sanpaolo Bank Albania, through a video dedicated to the importance of early diagnosis and rou-
tine checks for timely identification and treatment of breast cancer, was committed to convey awareness 
raising messages during the month of breast cancer awareness. The message was posted on all official 
channels of the bank and to all staff, via e-mail.

Raiffeisen Bank 
• To enable the improvement of hospital conditions, the Bank supported over 15 different projects, es-

pecially projects involving some of the hospitals and healthcare centres across the country. Among the 
most important projects, we highlight: reconstruction of the paediatrics ward at Saranda Regional Hos-
pital, heating system in the paediatric ward at Fier Regional Hospital, reconstruction of the emergency 
ward at Lushnje Regional Hospital, the necessary emergency equipment at Regional Hospital of Korça, 
and many other projects in other hospitals of Durres, Kukës, Skrapar, Kuçova, etc.

• Joined the efforts of health institutions to cope with the Covid-19 situation in Albania, by donating a 
considerable fund in support of the Ministry of Health and Social Protection. 

• In October, in support of breast cancer awareness raising campaigns, the Bank joined this cause by 
donating 300 vouchers to female clients, offering free mammogram examinations.
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20Ensure healthy lives and promote well-being for all at all ages. 

• On November 20, on World Children’s Day, thanks to the support of Raiffeisen Bank and the “You are 
a sunflower” Foundation, children hospitalized in the paediatrics ward at the “Mother Teresa” University 
Hospital Centre Tirana were provided assistance through art therapy. 

• To assist the education system, the Bank donated a series of equipment to several schools and kinder-
gartens in the city of Berat and Kuçova with 70 infra-red thermometers, taking care of the safety and 
health of children attending these institutions.

OTP Bank Albania
• In October 2020, OTP Bank Albania joined the Zumba Master Club Festival, which was organized on 

October 3, 2020 at the Artificial Lake of Tirana. 
• In July 2020, the Bank sponsored the purchase of a medical device i.e. “Multi-Parameter Meter” for the 

Devolli Regional Hospital. 

Tirana Bank 
• In the frame of medical support, Piskova Healthcare Centre in Përmet become functional and normally 

operational for patients of the area. 
• The bank provided its contribution to the Shkodra Regional Hospital, by sponsoring the purchase of 

x-ray films.   
• During the month of October, the Bank held an activity under the motto: “We Are with You, To Triumph!”. 

The symbol of this campaign was the donation of a pink ribbon to each lady of Tirana Bank staff. During 
this month, a promotional stand was established in the Banks’ headquarters, which served for taking 
photos with the staff members. A decorative element was installed in the main entrance of Tirana Bank, 
and Friday was announced as “Pink Day” (i.e., October 16, 23 & 30), by placing pink elements in all 
female staff outfits.

Union Bank 
• In support of the COVID-19 pandemic emergency, during August-October 2020, the Bank continuously 

assisted QSUT in battery supplies for oximeter devices used for the treatment of patients with COVID. 
This project also involved Union Bank clients, who helped in increasing the number of donated batter-
ies, where for every 4 transactions performed on the UB Online e-banking platform, one battery was 
donated. 

• In 2020, the Bank chose to wish its clients and associates with postcards crafted by children with 
disabilities and developmental challenges, offered by “Down Syndrome Albania” Foundation. The pur-
chase of these postcards enabled free therapeutic services for children in need in the “Pro Pak” service 
centre.

Voluntary blood donation
Alpha Bank Albania, American Bank of Investments, FIBank Albania, Intesa Sanpaolo Bank Albania, Raif-
feisen Bank.

This initiative aimed at motivating people to donate blood regularly and voluntarily, through well-organised 
blood donation banks (Red Cross). The banks’ staff, by showing a great extent of responsibility driven by 
human needs and mission, supported this vital cause by implementing the protocol set in a pandemic 
situation.
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20 Ensure inclusive and equitable quality education and promote lifelong

learning opportunities for all.

GOAL #4  Quality Education

COMMON VALUES OPPORTUNITIES

Collaboration with financial institutions and government to increase and/or invest in/with innovative funding 
for education projects.

Expand access and use of personal savings and loan products to help families plan for and finance education 
costs.

Mentor disadvantaged and marginalized youth to improve their learning outcomes and provide the industry 
with access to a diverse talent pipeline, which can provide insights essential for advancing financial inclusion.

Essential increase in the number of young people and adults with specific skills, including technical and voca-
tional skills for employment, decent work and entrepreneurship.

Financing of educational costs: 356 new loans granted, accounting to ALL 

250 million. Outstanding amount by the end of 2020: ALL 416 million.

About ALL 24 million contributed by banks in support of institutions and the 
community.

AAB aided the funding of ALL 1,982,878 from banks for the training of 
265 employees (trainings delivered online due to the pandemic).
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20Ensure inclusive and equitable quality education and promote lifelong

learning opportunities for all.

LEADING BY EXAMPLE

CORPORATE SOCIAL RESPONSIBILITY

On February 27, the American Bank of Investments entered into a cooperation agreement with the 
Faculty of Economics, University of Tirana, to provide opportunities for internship programs for students of 
this faculty. 

Intesa Sanpaolo Bank Albania, in agreement with the Italian Embassy and the German Embassy, cer-
tified and guaranteed the student’s solvency in relation to the deposited funds, and ensured the transfer 
of funds from the students, in accordance with the terms set by the embassies and the Bank. In addition, 
the Bank offers student packages, therefore showing special care for this category. Preferential terms are 
employed for students. 
The Italian Embassy during 2020:  102 new accounts.
The German Embassy during 2020:  133 new accounts.
In 2020, the Bank signed a series of agreements with Ecampus University and Epitech University in provid-
ing preferential interest rates for all their students.

Credins Bank
• Donated computer devices for the Informatics Laboratory of the “Avni Rustemi” 9-year school. 
• General sponsor of the “Albanian Science and Engineering Fair (ASEF)” organized at Turgut Ozal College 

in the categories: natural sciences, linguistics, web design, feature films, robotics, etc. This Science Fair 
introduced innovative projects by 1700 students.

• Supported the Commissioner for the Right to Information and Personal Data Protection, who, in coopera-
tion with the “Hermann Gmeiner” ICT Vocational High School, on the occasion of Personal Data Protection 
Day, organized a competition on “Youth and privacy” with works related to information and communica-
tion technology (ICT) with students from this school. Credins Bank rewarded 10 awards to the winning 
students.

• On the occasion of the kick-off of the new school year, Credins Bank, together with all its staff, supported 
the children of SOS Village with didactic and school materials. 

• Enabled the purchase of toys for children at Kindergarten no. 31.
• Supported the National Conference on Medical Sciences 7.

Banka Kombëtare Tregtare 
• Chose to be close to the students of “Ismail Qemali” University of Vlora, by donating books for the library 

of the Faculty of Humanities. 
• Supported the Diaspora Publishing Centre for the publication of the Albanian-Ukrainian Dictionary, which 

was published and distributed to 6-year-old children of the Albanian diaspora in Ukraine, aiming to pro-
mote the Albanian language for children in the diaspora. As well, it supported the publication of 14 classic 
tales adapted to both languages for the 5–8-year-old age group. These tales were published in 7 different 
books.

• Donated IT devices to improve the IT infrastructure, by promoting technological innovation in institutions: 
Rrogozhina Regional Education Directorate, Municipality of Liqenas and Peqin Penitentiary Institution.

• Supported the Municipality of Delvina, which, on the occasion of the end-of-year celebrations, donated 
gifts to the city school, kindergarten and nursery children.
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Raiffeisen Bank
• During 2020, a series of projects were enabled in several schools throughout the country, for a better 

resumption of the new academic year. Achievements, as follows:
• Equipment of the “Vrinë” 9-year school in Saranda with a new sports court.
• Equipment of the “Petro Nini Luarasi” school in Erseka and the “Konferenca e Pezës” school in the capital 

with new computer labs
• Equipment of the “31 July” school in Mat with a new library. 
• Equipment of the “Bardhyl Pojani” school in Korça with new computer devices and the “Kryezi” school 

with a new meeting room.
• Provided support to some institutions, by donating computers and various devices for the educational 

offices in Shkodra, Roskovec, Tirana and Tepelena - Memaliaj.
• Another important project was the furnishing of 3 kindergartens and 2 nurseries in the town of Burrel. 

Thanks to this project, about 500 children aged 0-6 attending these institutions now have new beds and 
very comfortable entertainment spaces. 

• Donated new books and computer devices to the library in the city of Lezha.
• In the framework of the “International Safer Internet” Day, Raiffeisen Bank, in cooperation with the Na-

tional Authority for Electronic Certification and Cyber Security (NAECCS), launched the “Orientation and 
education of children in the use of the Internet” project. This project enabled the construction of the cyber 
security corner #CyberCorner for the visitors of the “Hamit Beqja” library in the capital city. The Cyber-
Corner will be the corner where children and young people will gain in-depth knowledge of safe internet 
use, coding, combating violent extremism, and electronic public services. Modules have been designed 
for each of these topics, as well as computer devices and a sitekiosk installed, which can be interactively 
deployed during the stay in the library. The project aims to raise awareness on the safety of children online 
and the use e-services (electronic services).

• Supported the Municipality of Tirana for the creation of a technological labs in the TEN multifunctional 
centre, where youngsters can attend free courses on multimedia and design-editing. 

• Supported the student project of the “Abc Tirana Club” centre entitled “Economic and financial education 
of the public.”

• Supported the “Zyber Hallulli” orphanage in Tirana, by donating schoolbags to every child in this institution, 
from the 1st grade to the 9th grade, together with any other necessary materials for the learning process. 
Raiffeisen also donated 8 laptops, which will help children with their online learning process.

OTP Bank Albania 
• Organized the “Research Paper” Competition with students from several universities. Adhering to the topic 

“Impact of COVID-19 in Albania - How will banks operate now?”, students from a wide range of fields in-
troduced their ideas for innovative solutions in banking services. The competition was crowned with three 
winning groups and gave students the opportunity to attend the internship program at the bank and as 
well as to become part of its staff in the future. 

• The pandemic caused a number of restrictions, and one of them was the organization of the book fair in 
its traditional format. OTP Bank Albania decided to support the Online Book Fair, which was organized on 
November 12-30, 2020, by sponsoring the production of promotional videos for the said activity. 

• Hackathonen “Mobile UX”: An activity with talented students and opportunities for each participant to be 
not only an award winner, but also to build bridges to a sustainable career in the banking system.

• To help all children passionate about the science of mathematics, the Bank decided to sponsor the edition 
of a book with math exercises, which was written in the frame of the organization of the “Kangaroo 2021” 
International Mathematics Competition. 

At the end of the year, Union Bank supported the “Secret Santa” project of the “Bridge” Association, by 
donating the “Santa’s Journey to the City of 1001 Windows” book. This book was also donated to children 
of staff and clients to stimulate reading, appreciating the book as the best friend to accompany them as they 
grow up.

Ensure inclusive and equitable quality education and promote lifelong
learning opportunities for all.
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20Achieve gender equality and empower all women and girls. 

GOAL #5  Gender Equality

COMMON VALUES OPPORTUNITIES

Adapting loan processes and lending methods to increase loans granted to women-led SMEs, for example, 
by providing collateral-free loans. 

Increasing the participation of women on the board of directors and on management roles and investing in 
policies and programs to support women as a workforce, as well as encouraging organizations to include in 
their value chain the implementation of such initiatives.

Loans to women-led SMEs 1481 new loans granted, accounting to ALL 

22 billion. Outstanding amount by the end of 2020: over ALL 35 billion.

At the end of 2020, banks reported having employed 6,557 employees, 

4,754 of whom were female employees. Total number of employees at 

management level is 927, of whom 671 are women on boards and man-
agement roles.

About ALL 1.4 million contributed by banks in support of institutions and the 
community.
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20 Achieve gender equality and empower all women and girls. 

LEADING BY EXAMPLE

The International Women’s Day at FIBank Albania is celebrated differently. This year, surprises for female 
employees were gift boxes with recycled materials, as a token of appreciation for their tireless work and 
continued commitment to FIBank. Every year, FIBank promotes current female employees and provides 
them with ongoing training.

Intesa Sanpaolo Bank Albania
• Supported the Women in Business Program in the Western Balkans, which promotes women’s par-

ticipation in business by assisting women-led small and medium-sized enterprises (SME). Short- and 
medium-term funding are offered to SME clients to cover their needs for investment projects, as well as 
to cover their needs for operating expenses incurred in day-to-day business.

• Breastfeeding mothers are provided a paid leave at various times during the day after their return to work 
from maternity leave. The Bank offers enhanced healthcare benefits (in addition to the requirements set 
out in the local legislation) to all employees. These benefits include 24/7 medical assistance, prolonged 
check-ups and examinations, and reimbursement of medical expenses up to EUR 1000 per year avail-
able in Albania and Italy. Starting from 2018 and ongoing, single mothers are reimbursed by the bank 
for the cost of schoolbooks for their children. The Bank contributes to the professional development of 
the women’s team by financially supporting their membership fees for enrolling in a professional organi-
zations (e.g., Bar Associations, Institute of Internal Auditors, etc.). Preferential access to Smart Work for 
women who return from maternity leave. The Bank has also provided laptops dedicated to this category 
of employees. 

• Joined the UN Women Albania campaign to eliminate violence against women and girls. “16 Days of 
Activism against Gender Based Violence” is an international campaign that takes place every year in 
Albania, which starts on November 25 - International Day for the Elimination of Violence against Wom-
en, until December 10 - Human Rights Day, by demonstrating that violence against women is the most 
prevalent violation of human rights worldwide. In support of the campaign, the Bank’s logo turned 
orange and dedicated messages were posted on social media. Moreover, the Bank employees were 
asked to update their Facebook profile picture with the “LISTEN, BELIEVE, SUPPORT women and girls” 
UN Women digital frame!

• Specific initiatives to generate awareness raising on Gender Diversity:
48% of all bank committees are women. They represent the majority in one third of the most 
important management committees of the Bank, such as: EXCO, the Credit Committee and the 
Internal Audit Committee (respectively: 57.1% women representatives at the EXCO Committee, 
60% women representatives at the Internal Audit Committee and 60% women representatives at 
the Credit Committee).

In all external committees (Albanian Association of Banks, International Chamber of Commerce, 
American Chamber of Commerce), the representation of women in ISBA is 79%.

• On March 8, 2020, a postcard (hard copy) was handed to all women bank employees with the note: 
This is a thought for you, strong beautiful woman! Everything you can imagine, you can create! - Oprah 
Winfrey.
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20Achieve gender equality and empower all women and girls. 

CORPORATE SOCIAL RESPONSIBILITY

 Happy Women’s day! We are proud that at Intesa Sanpaolo Bank Albania more than 70% of its work-
force is composed of women, whereas the percentage of women in senior management is 75%! Thank 
you for being part of Intesa Sanpaolo Bank Albania! 

 This campaign was also promoted on the bank’s social media.
• Symbolic cards were handed to each bank employee and also posted on its social media at the occa-

sion of:  World Day for Cultural Diversity, International Mother Language Day and World Refugee Day.

ProCredit Bank
At ProCredit, back-office positions at the payment or credit administration departments are dominated by 
women. In line with the bank’s anti-discrimination policies, gender does not play a role at all for promotion 
or payroll decisions. There is no difference in salary between men and women in comparable positions.

American Bank of Investments 
• In the frame of the International Women’s Day, the “Vatra” centre, with the support of ABI Bank, organ-

ised a public awareness-raising activity in the city of Vlora, to convey the message “Let’s end violence 
and exploitation of women and girls”. On this occasion, awareness-raising materials were produced 
and distributed to promote gender equality and a series of messages we conveyed to end violence and 
exploitation. Informative leaflets and contact numbers were also distributed to report domestic violence 
and the exploitation of women and girls. 

• Elbasan Women’s Forum was granted support for its primary service, i.e. “Emergency Shelter” for wom-
en and girls victims of domestic violence. Support was also provided for 5 cases of abused women 
together with their children, in covering the food and rent expenses for 5 months, until their reintegration 
in the society. 

• Supported the “Different & equal” organization. The project aimed to improve the facilities with the fur-
nishment of the shelter for reintegration of victims of trafficking and day-care centres for their children in 
Tirana and Shkodra. 
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GOAL #7  Affordable and Clean Energy

LEADING BY EXAMPLE

OTP Bank Albania, in collaboration with the European Bank for Reconstruction and Development (EBRD), 
offered the newest product: financing for efficient housing investments for the green economy. Thus, OTP 
Bank Albania became part of the WB GEFF Program, designed and supported by grants from the European 
Union, in full line with the principles of the Corporate Social Responsibility of the Bank and EBRD for a healthy 
living, and sustainable and nature-friendly investments. The product known as Green Economy Financing 
Facility (GEFF) funds all investments that meet the GEFF eligibility criteria for green investments in the housing 
sector. To stimulate these investments, OTP Bank Albania clients will benefit a grant accounting for up to 
20%, provided by the EU.

Loans for renewable energy 148 new loans granted in 2020, accounting 

to ALL 10 billion. Outstanding amount by the end of 2020: ALL 37.7 
billion.

About ALL 250,000 contributed by banks in support of institutions and 
the community.

Ensure access to affordable, reliable, sustainable and modern energy for all.
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GOAL #8  Decent Work and 
      Economic Growth

COMMON VALUES OPPORTUNITIES

Work with key stakeholders to find viable solutions that will change the tendency of international banks to 
attract relevant banking services due to the legal and regulatory framework. 

Expanding micro-finance (savings, loans and insurance) for small business owners. 

Expanding finance for the “missing middle”, i.e. small enterprises graduating from micro-finance which are not 
yet able to access credit from the formal banking system. 

Provide targeted internships for young people from disadvantaged backgrounds in order to promote social 
mobility whilst also enhancing company performance through increased workforce diversity. 

Strengthen the capacity of local financial institutions to promote and expand access to banking, insurance 
and financial services for all.

Loans to SMEs aiming to promote and increase access to banking services 

(irrespective of the economy branch): 2057 new loans granted, accounting 

to ALL 13 billion. Outstanding amount by the end of 2020: over ALL 35 
billion.

Tourism/Agri-tourism Loans: 558 new loans granted, accounting to ALL 

8.3 billion. Outstanding amount by the end of 2020: over ALL 11.7 billion.   

About ALL 32 million contributed by banks in support of institutions and the 
community.

Promote sustained, inclusive and sustainable economic growth, 
full and productive employment and decent work for all.
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LEADING BY EXAMPLE

Banks and the pandemic 
The Bank of Albania undertook some mitigation measures and regulatory amendments due to the Covid 
-19 pandemic and the deteriorating consequences on the economic environment, affecting the banking 
system in particular and financial institutions comprising the non-bank institutions. The aim of such mea-
sures and regulatory amendments was to respond to the client’s requests for temporarily deferring the loan 
instalments and thus guaranteeing the sound going concern of the banks and the system in general. 

1. Temporary suspension of the implementation of the obligation deriving from the requirements for credit 
risk management, for the classification and provisioning of loans for all categories of clients, due to 
financial difficulties and declining solvency of borrowers, affected by the situation;

2. Temporary suspension of the creation of reserve funds for real estate obtained against the repayment 
of loans until December 2020;

3. Mitigating provision for restructured loans, according to which banks are granted the opportunity to re-
structure the current loan provisions to find appropriate solutions depending on the solvency of borrow-
ers until December 31, 2020 at no additional provisional cost and no deterioration of borrower status.

4. 1 year postponement of the entry into force of the stricter requirements for the classification and 
provisioning of restructured loans until January 2022. During 2021, this measure will enable banks to 
deploy the same criteria for the classification and provisioning of restructured loans as those before the 
pandemic;

5. 1 year postponement for the effects of the regulation “On addressing out-of-court treatment by banks 
of borrowers in financial difficulties” until January 2022. Thus, banks will have more room to find a suit-
able solution for common borrowers in financial difficulty.

Banks have been fully engaged to take mitigating measures for borrowing clients, pursuant to a decision 
dated 12.03.2020 of the Bank of Albania on an amendment to regulation “On credit risk management by 
banks and branches of foreign banks”. Banks have also engaged mitigating measures to fulfil the needs 
of their clients in case of difficulties/failure to fulfil contractual obligations with the bank. For all retail and 
corporate clients, banks have come to the rescue with the possibility of loan restructuring, with no charged 
penalties or deterioration of the borrowers’ status. 

Raiffeisen Bank signed a risk-sharing agreement with the European Investment Fund (EIF), to finance 
business entities that employ young people in business.

ProCredit Bank
• During the COVID-19 crisis, the bank engaged in an intensive dialogue to find structural solutions with 

clients. Highlights focused on the management of non-performing loans. The average write-offs of 
ProCredit Bank Albania in 2020 were 5.9%, that is about 2% less than the average percentage of the 
banking sector.

• Recruitment process never stopped during the pandemic and the activity continued online. The per-
manent focus of the bank on digitalization resulted as very effective during the pandemic, where the 
banking staff switched to remote work.

• ProCredit Bank provides the ‘On Boarding Program’, a comprehensive training program dedicated to 
recent graduates and experienced individuals from several sectors. Another key distinguishing feature 
of the ‘On Boarding Program’ consists in equipping the staff to fully understand and discuss the group’s 
business philosophy not focusing on the preparation of the newcomers for a specific role. 

• The EIB and Pro Credit Group released € 65 million fund to speed up the recovery process of small and 
medium-sized enterprises in the Western Balkans from the COVID-19 crisis. The loan has been provid-

Promote sustained, inclusive and sustainable economic growth, 
full and productive employment and decent work for all.
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CORPORATE SOCIAL RESPONSIBILITY

ed to Pro Credit banks in Serbia, Northern Macedonia, Albania and Bosnia & Herzegovina to support 
the recovery and development of the private sector in the Western Balkans, regardless of the pandemic. 
The amount attributed to Albania was EUR 15 million from a total amount of EUR 65 million. This trans-
action provides the necessary funding for companies which addressing their working capital, liquidity 
and investment needs in the context of the ongoing pandemic. In parallel, the operation strengthens 
the regional banking sector and strengthens its ability to finance the economic recovery of the Western 
Balkans.

Alpha Bank Albania, Credins Bank and Tirana Bank supported the Tirana Economic Forum. This fo-
rum was attended by important local and foreign stakeholders, with the aim to discuss upon the challenges 
of economic development and competition in Albania and in the region, and the best practices of foreign 
countries to be implemented in Albania.

Banka Kombëtare Tregtare   
• In support of community service institutions, the bank funded the Vlora State Cadastre Agency (VSCA) 

to improve the conditions in their work environments.
• Supported the activity organized by NAECCS (National Authority for Electronic Certification and Cyber 

Security) on 17 - 18 December 2020, in order to enhance vigilance in the field of cyber. 

Credins Bank 
• Supported the Green Business Competition, in collaboration with Partners Albania, promoting innova-

tion by utilizing local resources, incentivizing economic development, increasing employment, and thus 
building a greener region. One of the winners of this competition was supported to expand the business 
with new products. 

• Uplift Albania: A two-month activity where over 50 start-ups from 6 countries in the region and 9 different 
industries applied. Credins Bank enabled the provision of grand prize awarded to the winner. 

Promote sustained, inclusive and sustainable economic growth, 
full and productive employment and decent work for all.
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FIBank Albania
• In January, the bank organized a staff retreat trip, where many important activities were undertaken 

to strengthen social relations and define roles within teams. This trip also included the organization of 
trainings for several departments. The event was held in one of the resorts in Durrës.

• FIBank launched a recreative game on social media, by encouraging participants to send funny photos 
from home during the lockdown period. This game on social media was introduced in the context of 
conveying messages to stay at home.

• International Day for Older Persons represented an opportunity for FIBank to highlight the crucial contri-
bution that elderly people provide to the society. The topic for 2020 was “Pandemic: Does the way we 
address age and ageing change?”. FIBank congratulated all this age-range client and collaborated with 
the Albanian Post Office to deliver all pensions directly to their homes. 

OTP Bank Albania
• An awareness raising campaign was launched to promote local tourism called “OTP recommends”, 

which aims to promote some of the most beautiful attractions to visit all over Albania. This campaign 
promoted on social media a series of locations, hotels and guest houses from all over the territory of 
Albania. 

• “Jeto Shqip”, a promotional campaign dedicated to the consumption of “Made in Albania” products, 
which, through its promotion on the bank’s social networks, aims to encourage the strengthening of the 
local economy through the consumption of Albanian products and services. 

• The Bank sponsored the production of 64 signboards for 19 tourist areas in the Municipality of Gramsh, 
to enable an easy and risk-free journey for wildlife enthusiasts, as well as hiking and trekking adventures, 
etc. 

• For several months, the Bank posted on its social media several photography competitions focused on 
promoting local tourism and highlighting the most attractive locations.

• For OTP Bank Albania, clients represent the most valuable partners and associates. A special focus 
on public communications was paid to partners; important clients not only for the Bank but also for its 
followers. They pertain to the Albanian tourism, but not limited to. Our country is proud to be worthily 
represented by them on a global level, thanks to services and products “Made in Albania”. 2020 was 
a year when more than ever, there was need to show support for the “Made in Albania” tradition and 
products. This is the only way we can face the economic challenges brought by the pandemic. 

Tirana Bank 
Participated in the upcoming HoReCa event, organized at Expo City on March 4-6, 2020. HoReCa is the 
most important specialized exhibition in Albania focused on hospitability and tourism. The participation of 
Tirana Bank, with representatives and experts of SME products related to tourism, enabled the providing 
of detailed information to about 4500 visitors of the fair.

Promote sustained, inclusive and sustainable economic growth, 
full and productive employment and decent work for all.
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GOAL #9  Idustry, Innovation and 
      Infrastructure

COMMON VALUES OPPORTUNITIES

Increase of long-term funding for public private partnerships in the sectors of transport, renewable energy and 
communications infrastructure to contribute the development of commerce and renewable cities. 

The provision of infrastructure investment in the area of influence constitutes an issue of environmental sen-
sitivity and responds to the needs of low-income users, women and other marginalized groups (including 
disabled and elderly people). 

Increase access of small industrial enterprises and other enterprises to financial services, including affordable 
credits and their integration into the value chain and markets. 

Improvement of the infrastructure and reserve industries to make them sustainable, with increased resource 
efficiency and wider adoption of environmentally sound and environmentally friendly technologies and indus-
trial processes, in line with all countries acting in accordance with their respective capacities.

Loans for the transport sector; communication infrastructure:

360 new loans granted, accounting to ALL 1.4 billion.

Outstanding amount by the end of 2020: ALL 3.5 billion. 

Financial support for the information technology (in various institutions)

14 new loans granted, accounting to ALL 80 million.

Outstanding amount by the end of 2020: over ALL 250 million.

About ALL 8 million contributed by banks in investments and in support of 
institutions and the community. 

Build resilient infrastructure, promote inclusive and sustainable industrialization 
and foster innovation.
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LEADING BY EXAMPLE    

European Cyber Security Month
October marks the European Cybersecurity Month. AAB and the AAB Information Security Committee 
organized a series of webinars that were carried out throughout the month. This year’s digital events aimed 
to explore cyber trends and challenges for banks and enable people identify and be prepared for cyber 
threats.

Credins Bank has provided support for: 
• Municipality of Kamza and Municipality of Mat: Provision of support in the design and production of 

information brochures for the fiscal package 2020 and by donating several equipment for the offices of 
this municipality.  

• Lushnje Education Directorate: The bank donated computer equipment, thus improving the working 
conditions infrastructure with main beneficiaries the teachers and citizens.

• Red Cross, Elbasan Branch and O.SH.K.SH: Office equipment were donated to improve the physical 
conditions of the following institutions: 

• Holy Metropolis of Korça: The bank funded the expenses for the restoration of the Holy Metropolis 
premises. 

• Albanian Post Office, MAT Branch of Credins Bank:  Donated various equipment for the offices of this 
institution.  

• Donated computer devices and technological systems to improve the conditions and service provided 
to the community for several institutions such as: Health Care Operator, Gjirokastra Regional Hospital, 
Municipality of Kukës, Vora Health Centre and Local Health Care Unit Tirana.

Intesa Sanpaolo Bank Albania
During 2020, considering the increase in the number of on-line services and transactions, the bank has 
organized several on-line cyber security raising awareness campaigns in order to educate the public on 
these sensitive issues. Furthermore, the bank has a sub-section dedicated specifically to Cyber Security.

Raiffeisen Bank 
• Implements lending politics and services/products provided through digital channels being in compli-

ance with the legal/regulatory requirements in the country, pursuant to European best practices and in 
accordance with Raiffeisen Group’s standards. Reduced-cost digital channel on payments and trans-
fers dedicated to Raiffeisen clients. These commissions constitute of 1/2 of the commissions in the 
branch, in order for the clients to avoid unnecessary expectations by acting in compliance with the 
social distancing.

• For the 8th consecutive year supported ICT Awards, the most important activity dedicated to technology 
and communication, demonstrating full support for the promotion of ICT values in the Albanian territory 
thus contributing to the promotion of innovation. This nationwide competition has already become an 
institution for the appraisal of all Albanian talents in the ICT sector, aiming at promoting and supporting 
them to walk towards the path of innovation and creativity. This activity was finalized with a gala evening 
on July 10th, where the winning prices were awarded to several categories. 

OTP Bank Albania
As part of the bank’s support to NGO and to the humanitarian associations throughout the country, during 
August the bank supported Vlora Red Cross and awarded a fund for the renovation of the premises of this 
institution. 

Tirana Bank
• Supported the Health Care Centre in Elbasan (computers and work equipment). 
• The regional environmental agency in the city of Fier was equipped with computers. 

Build resilient infrastructure, promote inclusive and sustainable industrialization 
and foster innovation.
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LEADING BY EXAMPLE

Intesa Sanpaolo Bank Albania 
• Signing the Agreement with the Ministry of Finance and Economy to finance families eligible to benefit 

from the government program within the scheme of soft loans with subsidized interest. ISBA constitutes 
one of the three banks in Albania that provides this type of mortgage loan with the most competitive 
terms and conditions.

• Participated in two workshops organized by the United Nations Development Program (UNDP) in the 
framework of the United Nations ‘Free and Equal’ Campaign, funded by the Office of UN High Commis-
sioner for Human Rights and in collaboration with ERA (LGBTI regional organization). These activities 
were dedicated to information about the LGBTI community in Albania enabling the right to inclusion in 
the work environment.

• During November 2020, ISBA was invited by ADFR (Disability Rights Foundation) to participate as a 
member in the working group at national level in order to design a multi-dimensional awareness cam-
paign plan in promoting the employment of people with disabilities. Part of the Bank’s staff are 3 people 
with disabilities.

Reduce inequality within and among countries.

GOAL #10  Reduced Inequality

COMMON VALUES OPPORTUNITIES

Leverage new technologies such as mobile money payment services to create more efficient and effective 
operating and distribution models for new markets which extend financial inclusion.

Expand use of new technologies such as big data and cloud computing to gain new insights which enhance 
risk and opportunity analyses.

Ensuring equal opportunities and reducing inequalities in outcomes, including the eradication of discrimina-
tory laws, policies and practices and promoting appropriate legislation, policies and measures in this regard. 

Improving regulations and monitoring global financial markets and institutions and enforcing the implementa-
tion of these regulations. Facilitate fair, safe, orderly and responsible migration and mobility of people through 
the implementation of well-planned and managed migration policies.

About ALL 5.5 million contributed to support people in need/disabled per-
sons and victims of discrimination.
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ProCredit Bank 
Supports SME as a focus of the bank’s activity. The technological step is often larger and enhances the 
work productivity of the workforce at a larger scale, as SMEs tend to employ the vast majority of people 
while at the same time calculated for a large share of added value. At the local level, the efficiency achieved 
results in lower prices for the last consumer. At the international level, these efforts increase the internation-
al competitiveness of local, innovative firms as well as incentivize exports, replacing imports and reduce 
structural trade imbalances. Due to the fact that ProCredit Banks usually operate in small open economies, 
this results on reduced external dependence, greater economic sustainability and stronger internal growth, 
thus contributing to the formal employment for the local population.

Alpha Bank Albania 
• For the second year in a row, the bank was one of the supporters of the “Hello Life” program of World 

Vision Albania, a social program that provides specialized services for children with different abilities.
• October represents the Down Syndrome Awareness Month. The bank collaborated with two different 

NGO operating in Albania in support of this cause by creating and launching on its social media chan-
nels a video under the motto ‘I have an extra chromosome, but I’m like you’. Furthermore, the bank 
donated funds to enable free of charge early therapy, which is essential in improving the quality of life 
of people with Down Syndrome, as well as tablets for on-line therapy, which represents the newest 
therapy introduced in Albania in the context of the COVID-19 pandemic. The support also consisted of 
donating products to enhance protection against COVID-19, for people that were under therapies in the 
premises of organizations.

On the occasion of March 21: “World Down Syndrome Day”, for the seventh consecutive year Raiffeisen 
Bank supported the “Down Syndrome Albania” Foundation in its campaign “Colourful Socks” (Lots of 
socks). This campaign provides support to children with Down Syndrome, benefiting from better therapeu-
tic services.

CORPORATE SOCIAL RESPONSIBILITY

Reduce inequality within and among countries.
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GOAL #11  Sustainable Cities 
           and Communities

COMMON VALUES OPPORTUNITIES

Collaborate with city stakeholders to analyse and increase the resilience of interdependent systems, such as 
transport infrastructure and utilities, which underpin resilience of individual assets.

Educate homeowners and business owners on adverse weather-resistant construction materials and tech-
niques and provide incentives for their implementation.

Dissemination of information on risk, for the purpose of informing about government legislation on land zoning 
and building codes in practice.

Strengthen efforts to protect and safeguard the world’s cultural and natural heritage. 

Provide universal access to safe, inclusive and accessible, green and public spaces, in particular for women 
and children, disabled and elderly persons.

Provision of loans for efficient houses (better use of the energy, insulation, heat-
ing, saving electricity, etc.):

Over 416 new loans granted, accounting to ALL 6.2 billion.

Outstanding amount by the end of 2020: ALL 27.5 billion.

Loans for the water supply and sewerage:

3 new loans granted in 2020, amounting to ALL 11 million.

Investment in projects for the protection and preservation of the world’s cultur-

al and natural heritage, accounting to ALL 17 million.



32w
w

w
.a

ab
.a

l

20
20

LEADING BY EXAMPLE

Credins Bank planted trees in Tirana, Kruja and Fier. It also initiated a project for the construction of bike 
stations, where during 2020, 9 stations in Tirana have been finalized.

Banka Kombëtare Tregtare provides the Green Loan, a product offered to all individuals who wish to 
invest in their homes, through projects on energy savings and reduction of CO2 emissions. This loan is 
offered either with or without collateral.

Since 2015, Intesa Sanpaolo Bank Albania has initiated a project to implement a centralized printing 
solution, which reduces the use of paper, CO2 and eliminates printer ink (replaced by multi-task central 
machines). The headquarters are equipped with LED lighting to ensure a good penetration of natural light 
for energy saving.

ProCredit Bank 
As a financial institution, it is engaged in the protection of the environment mainly in terms of energy, water, 
paper and other materials consumption, transport and equipment and construction conditions. In terms 
of its activities, the Bank also has an indirect impact to the environment through services provided to its 
clients (including banking and financing services) and through services and products supplied from ex-
ternal suppliers. The Bank has worked on for the implementation of an Environmental Policy and aims to 
promote environmentally sustainable economic development. The aim is to improve the external environ-
mental performance of the bank through the creation and provision of special credit services (“ECO credit”) 
for both business and retail clients for investments in energy efficiency (EE), renewable energies (RE) and 
Eco-friendly investments. Such Eco  investments enable clients to reduce utility bills, increase their home 
comfort, and improve living conditions. 

Union Bank provides the “Savings+” loan and financing for investments in apartments that ensure energy 
bills savings, environmental protection and increase of residence comfort and practicality. 

On February 20--22, 2020, Union Bank participated in the “Construction, Architecture and Urban Planning 
2020” fair organized at Expo City, where the “Savings+” loan was firstly introduced. This product is dedi-
cated to all retail clients who wish to invest in their homes, aiming to increase energy efficiency and savings. 
At the Union Bank stand, visitors had the opportunity to get acquainted with the advantages of energy 
efficiency investments and the conditions set by the European Bank for Reconstruction and Development 
(EBRD) to benefit a grant of up to 20% of the loan. 

Make cities and human settlements inclusive, safe, resilient and sustainable.
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CORPORATE SOCIAL RESPONSIBILITY

Alpha Bank Albania supported the establishment of the artisans’ market, located nearby the lake in the 
city of Pogradec. 

Raiffeisen Bank 
• Amongst the most important supported projects, which aim for a qualitative life for the community, is 

the construction of playgrounds in several different cities across the country such as Pogradec, Kruja, 
Memaliaj and Delvina.

• Thanks to the support of Raiffeisen Bank, the reconstruction of the Historical Museum in the city of 
Lushnje and the decoration of the city of Korça on the occasion of the end-of-year celebrations was 
enabled. “Secret Santa” is another project which made many children happy on the occasion of the 
New Years’ Eve events.

Tirana Bank
• Several kiosks and recycle bins were donated for the promenade in the Municipality of Pogradec, in 

support of seasonal vendors. 
• Supported the Municipality of Dropull for the improvement of the road conditions, due to the damage 

caused by sessional rainfall. 
• Built a playground for children in one of the suburban areas of the capital. The 520 square meter park is 

located in Sauk and was built based on a joint project with the Municipality of Tirana. 

During the summer tourist season, Union Bank made 100 umbrellas available to holidaymakers on one of 
the public beaches in the city of Vlora. These umbrellas were available for use by any tourist or citizen free 
of charge. At the end of the tourist season, these umbrellas were donated to the Municipality of Vlora, to 
be used during the upcoming tourist seasons.

Make cities and human settlements inclusive, safe, resilient and sustainable.



34w
w

w
.a

ab
.a

l

20
20 Ensure sustainable consumption and production patterns.

GOAL #12  Responsible Consumption 
    and Production

COMMON VALUES OPPORTUNITIES

LEADING BY EXAMPLE

The American Bank of Investments invested in print management solutions at the Bank’s head offices 
and branch network, to reduce the use of paper and its disposal through recycling companies.

During the year, OTP Bank Albania recycled 2,700 kg of obsolete electronic devices and 2,200 kg of 
paper.

Developing new pricing patterns to promote a more sustainable life.

Achieve sustainable management and efficient use of natural resources. 

Significant reduction of waste generation through prevention, reduction, recycling and reuse. 

Encourage companies, especially large and international companies, to adopt sustainable practices and 
incorporate sustainability-related information into their reporting cycle. 

Ensuring that people everywhere have the right information and awareness for sustainable development and 
lifestyle in harmony with nature.

3 loans in this regard, accounting to ALL 50 million and outstanding 

amount, ALL 127 million.

About ALL 36 million contributed for the sustainable development and effi-
cient use of the natural resources.
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Tirana Bank
38,135 kg of paper disposed, of which 34,049 kg of paper to be recycled, therefore saving:

a) 102,011 kg of trees
b) 1,079,357 litres of water
c) 222,283 kWh electricity
d) 5,925 kg CO2 (on production)

*Calculations made based on IPR

Intesa Sanpaolo Bank Albania 
Invested in the restructuring and reorganization of work premises at the head offices and the main branch, 
where green energy, internet, directed lighting and OH&S standards (diversion, emergency exit, etc.) are 
complied with.
Letër e certifikuar: eko-qëndrueshme (në kg)      17 128
Certified paper: Eco-sustainable (kg)       17,128
Special non-hazardous waste: paper and cardboard  (kg)     1,170
Special non-hazardous waste: toner, tapes and film  (kg)     60
Special hazardous waste: other  (kg)       680
Special non-hazardous waste: other   (kg)       7,500
Special non-hazardous waste: office devices   (kg)      10
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GOAL #13  Climate Action

COMMON VALUES OPPORTUNITIES

LEADING BY EXAMPLE

Alpha Bank Albania joined the “Earth Hour” global initiative organized by the WWF, by turning off all the 
lights at its head offices and inviting staff and its clients to do the same on March 28, at 20:30 -21:30. 

Intesa Sanpaolo Bank Albania adopted a regulation, by refusing the financing of carbon-producing ac-
tivities, especially carbon emissions. 

ProCredit Bank applied the concept of Environmental Management System in Albania. During 2020, all 
consumption indicators are declining, with the largest decline in carbon emissions compared to the same 
period in 2019, followed by the decline in water consumption, energy and paper consumption.

Invest in – and/or raise finance for - climate risk mitigation, climate resilience and climate adaptation including 
climate and green bonds, and other debt and equity instruments.

Making arrangement to measure, reduce and report climate exposure and progress on climate change ac-
tion, while continuing to increase the level of transparency and compliance of reporting across the industry.

Strengthening sustainability and adapting capacity to climate-related risks and natural disasters in all coun-
tries. Incorporating climate change measures into national policies, strategies and planning. Improving educa-
tion, awareness raising and human and institutional capacity, adaptation, impact reduction and early warning 
of climate change mitigation.

About ALL 7 million contributed by banks in support of institutions and the 
community.

Marrja e masave urgjente për të luftuar ndryshimet klimatike dhe ndikimin e tyre.
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ProCredit Bank continued to support “Green” investments with Eco Loans. The bank’s Eco loan portfolio 
constitutes for 19% of the total loan portfolio. The Bank shall continue to focus on raising awareness of 
energy efficiency measures, by making strong efforts to explain to clients the benefits of investing in ECO 
-friendly technology.

For more than 12 years, Raiffeisen Bank has been promoting and supporting the cleaning of coastal ar-
eas as well as environmental awareness raising campaigns. In cooperation with the “Free Thought” forum, 
4 actions were organised for the cleaning of some coastlines in the country, also thanks to the voluntary 
contribution of the bank staff. 

Indicators            Decline compared to 2019
in Total energy (kWh         -24%
Electricity (kWh)          -9%
All water consumption (m3)        -39%
All printed paper (kg)         -8%
Energy for the fleet of vehicles for personal needs (kWh)     -17%
Total emissions from flights ( kgCO2eq)       -84%
All emissions ( kgCO2eq)        -63%

Marrja e masave urgjente për të luftuar ndryshimet klimatike dhe ndikimin e tyre.
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GOAL #14  Life Below Water

COMMON VALUES OPPORTUNITIES

Minimize and address the impacts of ocean acidification, including through scientific cooperation at all levels. 

Effectively regulate production collection and put an end to overfishing, illegal, unreported and unregulated 
fishing (PPP) and its destructive practices. Implement science-based management plans, in order to restore 
fish stocks in the shortest possible time, at least to levels that can produce maximum sustainable yield, as 
determined by their biological characteristics. 

Conserve at least 10 percent of coastal and marine areas, consistent with national and international laws, 
based on the best scientific information available.

Conserve and sustainably use the oceans, 
seas and marine resources for sustainable development. 

Loans for the fishing industry (fish farming, fishing equipment, etc.):

32 new loans granted, accounting to ALL 135 million.

Outstanding amount by the end of 2020: ALL 215 million.
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GOAL #15  Life on Land

COMMON VALUES OPPORTUNITIES

LEADING BY EXAMPLE

Use innovative financial tools to raise funds to preserve forests and ecosystems. 

Promote fair and equitable sharing of the benefits arising from the utilization of genetic resources and pro-
mote appropriate access to such resources, in compliance with international established standards and as 
internationally agreed. 

Mobilize significant resources from all sources and at all levels to finance sustainable forest management and 
provide adequate incentives to developing countries to advance such management, including for conserva-
tion and reforestation.

Credins Bank
• In cooperation with the “People and Ideas” organization and the Municipality of Tirana, Credins Bank support-

ed the “Green Balconies” project, a quite attractive initiative to incentivise the building of green spaces on the 
balconies of the capital city, aiming to turn balconies into pleasant spaces for everyone family as well as into 
relaxing work corners.  

• By joining the initiative of the Municipality of Kruja, the bank staff, in cooperation with the Municipality of Kruja, 
planted plenty of trees, therefore improving and greening the common spaces in the city. 

Raiffeisen Bank financed several tree-planting projects in the cities of Tirana, Durrës, Delvina and Këlcyra.
Thanks to the ongoing collaboration with the Municipality of Tirana, the Bank strongly supported the initiative for 
the afforestation of Tirana, by planting 250 trees on the road axis Kombinat – Vaqar, therefore extending the green 
areas in different cities throughout the country, such as Këlcyra, Kruja and Durrës.

Financing for planting: 23 new loans granted in 2020, accounting to ALL 234 

million. Outstanding amount by the end of 2020: ALL 390 million.

About ALL 5.6 million contributed by banks support of institutions and the 
community.

Protect, restore and promote sustainable use of terrestrial ecosystems, 
sustainably manage forests, combat desertification, 

and halt and reverse land degradation and halt biodiversity loss.
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GOAL #16  Peace and Justice
    Strong Institutions

COMMON VALUES OPPORTUNITIES

LEADING BY EXAMPLE

Cooperation with other institutional investors on new or disputed issues, to promote responsible business in 
high-risk areas, ensuring that investment companies see a clear correlation between responsible business, 
availability, and capital price. 

Promotion of the rule of law at a national and international level, ensuring equal access to justice for all. 

Substantial reduction of corruption and bribery in all its forms. Ensure responsible, inclusive, participatory 
and representative decision-making at all levels. Disclosure and strengthening the participation of developing 
countries in global governance institutions.

Intesa Sanpaolo Bank Albania internally applies a range of policies that favour inclusiveness and diversity, 
which are based on the protection of fundamental principles of human rights, as specified below:

• Internal Code of Ethics
• Principles of Human Rights
• Principles of Diversity and Inclusion
• Rules on diversity for sexual orientation and identity

Promote peaceful and inclusive societies for sustainable development, providing access to 
justice for all and build effective, accountable and inclusive institutions at all levels.
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for sustainable development.

GOAL #17  Partnerships to achieve 
    the Goal

COMMON VALUES OPPORTUNITIES

LEADING BY EXAMPLE

Strengthen the link between corporate and social values and alignment of the organization’s value creation 
strategy to the Sustainable Development Goals.

Engage in multi-stakeholder initiatives advancing sustainable development.

Develop a set of Financial Services (or banking, investment management and insurance) industry goals aligned 
to the SDGs and align corporate strategy to those goals to optimize contribution to sustainable development.

Collaborate with other financial services companies and stakeholders to provide industry perspectives to 
Governments, policymakers, legislators and regulators on the sustainable development impact of legislative, 
regulatory and tax frameworks including recommendations for improvement.

Alpha Bank Albania 
• Supported the Greek Embassy in Albania in preparing for an online concert on the occasion of the cele-

bration of the 200th anniversary of the Greek Revolution of 1821. 
• Supported AGNA Leadership Academy to organise the “Road to Success” event. A unique, virtual and 

interactive event, which generated income goes for charity.

Intesa Sanpaolo Bank Albania 
It is the first bank in the country to internally promote SDGs. The bank’s commitment to SDGs terms has a 
significant impact on the country, including the engagement of top management in committees of crucial im-
portance to Albania (ex., the National Committee for the Reconstruction of Albania, immediately established 
after the November 26, 2019 earthquake). The Bank collaborated with the United Nations in Albania, ICC 
Albania and other stakeholders in terms of SDGs. The Bank, through its CEO, participated in the “SDG and 
the private sector” event, organized by the ICC on October 14, 2020, to celebrate the 5th anniversary of the 
SDGs in Albania.

OTP Bank Albania supported the Spring of Francophonie in Albania, which is organized annually by the 
French Embassy in Tirana.

About ALL 755,000 contributed by banks in support of institutions and 
the community.
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About ALL 55 million contributed by banks in support of activities in art, 
culture and sports.

Alpha Bank Albania enabled the organization of the exhibition “Traces of moments - Dreaming of conti-
nuity” in cooperation with Gallery 70. The exhibition was attended by many artists and citizens under strict 
anti-COVID-19 measures.

American Bank of Investments 
• For the fourth consecutive year, the Bank supported the “Student” Sports Club. 
• The Bank financed the publication of the “Albania in Art” encyclopaedia, by Ferid Hurdhi, which introduced 

a short outline of Albanian art.
• Supported the “Treasures of the Soul” concert at “Andon Zako Çajupi” Theatre in Korça. 
• Supported the Opera and Ballet Theatre and Folk Ensemble, as a general sponsor.
• For the second consecutive year, the Bank supported the series of “Wonderful Albanians” Podcasts, a 

collaboration of ABI Bank and Rudina Xhunga, which brought success stories of Albanians in the country 
and abroad. 

Credins Bank 
• Supported the “Sofra Tiranase 2020” event, with the most famous artists of the Albanian folk music. 
• Supported ADISA in Gjirokastra in the organisation of the activity for children with different needs.
• Supported the Embassy of the Republic of Albania in Macedonia in the purchase of 4 publications of “Tes-

timonial from the Presidential Cabinet”. 
• Supported the VIZart Cultural Association in the organisation of the “VIZart” exhibition, which brought 

together the works of 50 Albanian masters belonging to different generations from Kodra, Jukniu, Kilica, 
Dhrami, Shoshi, Lulani, Keraj, Madhi, Mele, Leka, as well as many famous artists, including the organizer 
of this exhibition Helidon Haliti.

• Supported the publication of the book: “This is my Driteroi”, a publication citing impressive memories from 
friends and colleagues who collaborated with the great writer over the years. 

• Supported the organization of the “Grandmothers’ Day”, a cultural activity to preserve and inherit culinary 
and heritage values, organized in Përmet, where a variety of performers and activities were put to stage 
for 2 days. 

• Supported the organization of the International Chefs Day, an activity organized with the participation of the 
most famous chefs and many children, focusing on the role of food in the health of children.  

• Supported the Albanian Aeronautics Federation for the organization of the 21st edition of “Albania Open 
2020” in Vlora, which closed with an awards ceremony for the winners.

• Supported the Cultural Association “Culture without Borders - Egnatia” in the organization of the cultur-
al-artistic activity “Kastriot Tusha & Ardian Trebicka - Tirana Parfum -100 years Live Show TV”, with the 
performance of Albanian music from the 50-60s.

• Supported the concert “Break the Darkness” performed by the artist Eugent Bushpepa.
• Supported the production of the “Shejzat” publication.  
• Supported the paintings exhibition of the well-known and talented Albanian artist Mr. Abaz Hado, turning 
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the central branch into an art gallery and supporting Albanian art and artists during these difficult times.

Raiffeisen Bank
• Supported the National Theatre in the artistic calendar of the year; online performances of the “The show 

must go on” project, as well as the artistic production dedicated to young people: “TK RIN ART ON” 
• Supported the Puppet Theatre artistic calendar, by entertaining and educating the younger generations 

through art.
• General sponsor of the first edition of the International Documentary Feature Film Festival “Dardan Fest 

2020”. Urbanization, civilization and development were the main topics of this edition, which was held 
during October 27-30 in the capital city. 

• To keep the passion, talent and smile of children rolling, supported the activity organized by the new gen-
eration centre “Children change the world”. This activity brought the little ones to the stage of the Tirana 
Amphitheatre with their various artistic singing and dancing débuts. 

• Artistic activities: recital concert “Three Musketeers”; “Pianodrom 2020”; the 9th edition of “Jazz Fest 
2020” and ZA Fest. 

• Provided support to the Albanian National Olympic Committee for the preparatory phase of the athletes 
participating in the Olympic Games in Tokyo.

• Supported athlete Luiza Gega for the preparatory phase for the Tokyo 2020 Olympic Games.
• The 9-year school “Sabaudin Gabrani” in the capital has already two new sports courts thanks to the 

support of Raiffeisen. 
• Enabled the reconstruction of sports courts in the area of the Lungomare in the city of Vlora as well as the 

partial construction of the sports centre “Tirana United” in the capital city.

Union Bank 
• During 2020, Union Bank continued to support the Albanian National Football Team, as a forward to 

the agreement entered with the Albanian Football Association renewed for the 2018-2020 period. Even 
though 2020 proved to be a difficult year in terms of sports activities, Union Bank remained loyal to the 
red and black team under the motto #Always with the National Team, by supporting the team along all 
challenges.

• In January, the Bank organized a ceremony to award the trophy “Best Footballer of EURO 2020” to Odise 
Roshi, player of the Albanian representative team, who was elected by public voting through the official 
Facebook page of Union Bank. The event was organized at the premises of the Albanian National Football 
Museum at “Air Albania” Stadium. 
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